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Abstract

The main objective of this study was to develop media for the transfer of knowledge
about rice farming in the community case study in Khuan Ru Sub-district, Rattaphum
District, Songkhla Province. The sample group consisted of the chairman and committee
of the community rice mill group, local wisdom men and the community rice mill group
committee by purposive selection. The sample group used in the media experiment
consisted of 120 people living in Khuan Ru Sub-district, Rattaphum District by simple
random sampling. The research instruments included group discussion, an interview
structure, a media quality assessment form, a learning achievement test, and a media
satisfaction assessment form. Data were analyzed with descriptive statistics of frequency
and percentage, E1/E2 (85/85) efficiency index and t-test. The results showed that the
community needs to used poster, brochures and video. The quality assessment of the
developed media by the experts revealed that the multimedia was appropriate at the
high level with the rating mean of 4.18. The developed media was efficient at 84.22/85.50

which was higher than the 85/85 criterion. The comparison result of learning achievement
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scores before and after learning from the media revealed that the post-learning mean
score was higher than its pre-learning counterpart at the .01 level of statistical significance.
The satisfaction with the multimedia for the knowledge transfer of the community’s rice
farming was at the highest level and the mean is 4.23. It can be concluded that the
developed media for the knowledge transfer of the community’s rice farming can be
applied with the target group efficiently.

Keywords: Media development, transfer, rice farming, Songkhla
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(Table 1)
Table1 Need of media for the transfer of rice farming knowledge (N=22)
Media* Frequency Percentage
Brochures / Leaflets / Posters 18 81.82
Video 18 81.82
Exhibition 2 9.09
Line 2 9.09
Facebook 2 9.09
YouTube 2 9.09
Radio 1 4.55
Website 1 4.55

Remark:  * More than 1 answer
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Table 2 Media quality assessment results by experts (N=3)

Quality level

Media
Average (Interpretation) S.D.
Video 4.14 (Good) 0.08
Brochures 4.17 (Good) 0.19
Posters 4.22 (Excellent) 0.34
Total 4.18 (Good) 0.20

Remark:

4.21-5.00 means Media quality is excellent.
3.41-4.20 means Media quality is good.

2.61-3.40 means Media quality is moderate.

1.81-2.60 means Media quality is low.

1.00-1.80 means Media quality is lowest.
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NIN5IS8UTNEITU (Table 3)

Table 3 Comparative analysis of learning results from media

Score n Mean S.D. t df sig
Before 120 25.27 14.77
0.92 119.00 0.00**
After 120 25.65 4.25

** Significant difference at probability level 0.01
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Table 4 Satisfaction of the participants (N=120)

Satisfaction

Media
Average (Interpretation) S.D.
Video 4.20 (Highest) 0.46
Brochures 4.33 (Highest) 0.46
Posters 4.42 (Highest) 0.44
Total 4.23 (Highest) 0.39

Remark:

4.21-5.00 means Highest level of satisfaction.

3.41-4.20 means High level of satisfaction.

2.61-3.40 means Moderate level of satisfaction.

1.81-2.60 means Low level of satisfaction.

1.00-1.80 means Lowest level of satisfaction.

MAmamsIfeanansaagulsd derilons
freneaAuiiFesnaviuvesuy viede
Aafiat (IWameuaziuiy) uagIaviad vialor
fGeuSindedsnandanudifsnnntu uay
fanuisnoladodeagluszdudnin el
JeenunsardeiilenisanevennnuiiFoanis
ey Wldlunsaeneauasineuwns
Ausla

d3UNaN15238
1NNIANYIVTUNVDIYUYULALTTNT

o

uvesuy 1Wunsideluguuuuvenis
AWeordsmuan Fadunsidefidesnisin
AuIdsaInUsIngmsaifidusssueAves
yanaviediny Lilensudnunriniaieves

unAavisednuty (u, 2553) ngldnsaald

Tuiufiilerfudeyavesmuau 9nmsaunun
nguuaznsdunwaliBedngay Fansadud
Uiy (2559) Tedsuduionanstiin A8ms
iudeyaiBsaunmitldfuegnaniiauns léun
ns¥naunuUINga (Focus group) N3FNNYE]

a =

98A (In-depth interview) PNMSAUTIVTI

Joyanananvinling1uin guauaugduguay
lanuyniuiunsnYRsegeIuL g
WNEeg1aganIsvinun Feluaielusiandunis
o A4 & a & o w ' vy A
iuiedasstnduddgy uaseulauasundas
sUuvumsiunveseuluiuilydunisvinn
Tus@anwdioe Fadonnni15iUasuwuadnig
iRV lvilnansenusen svihurluvanenu
| X Ao La o A 1 P
WU NuURYuIanas niauasatsaunudu Tl
ANHTUAIAUIMIVRIYHYY YNy
IN19570MINUNDINNIIDBN FILNTIIUAINU



@ 9. WARNSSUNSINUAS 3(2):57-68
J. Agri. Prod.

vosnauiiilugmuiteurdamasnan dsld
feagusiuiuvasumuh msvhunduednman
vosyury fn1sduneaisnisinundau
usInygy Usgnautuanimwindouvesiudil
ANLINNEEN 9AITEUNBANTINUIVDIYUYY
ToidBudiely Feazsilsimumuiinusiunanis
91M13bAluTEEL17 MSNEWNTRIAAIINS
Rerfunsinndslignanenonliauiunds
wazgfaule ilesnwinnuduendnuaives
v uazianduumaaSeusdmiugidnm
Anwgaulasme Inethmanysgyveaasugia
waleanUssendld thgiidayaninisinuns
Tusnnldsiurumalulad ielvmsusznou
91 WMNaNSInuAsTINANAALAYHARB UL
reliinuninsmsadinegla
dolumsmienenrufiferiunsiun

a ¢

=i = v a‘l R
NYUYUUAIUADINTITUINNER bLﬂLLﬂ ADAINUN

3 4
Na o« a A

QUamBSHAZBHUNY) hazIRYFY F9iloNAnED

' [

LALYININISNAFDUNIUSLANT NI NUDIFDUY

sl o

Aofinanduszansnmeunaeifisnun Tag
gen 84.22/85.50 \flosandesinanifiwaun
Fulgnsianuavassdueghadussuuny
FuRBULAYNSEUIUNTIToRAE WAL Ky
FuMOUVBINISUIUTE AN A MmaneASeaull
ANIIgad @1unsatluneassldaseaiy
naueendl iliadugvinsBeuivesiFou
nisannmslddeginitnevltde Fiaenndes
U qusad (2535) filstinauel i Tanvimutan
nnviiauazdsianiang 9 feglusuvesian
Usznaumsidou deiiilemidulumedvinis
{Hudeinaniuiteldlunisaou (nstructional
media) Agsjatiuliinams Asdila Ty
AuARsIUEen nszuuMsTutunoy Wy

A A ' & Ao v o |
donnglunisieveniiloviddiy ansjmung
a D a a a
ielinguilmaneianisdeunUamgingsy
Tuiseenus inwe AnUTwgenIzau ey
R P A o
U UUFDNAUTOATIIANUAUNY (Awareness)
vsonsriulinduidmuneinAiudeans
Wasnwasuazaunlalymiinassyaved
rglanaunesnslunImsuteyaiay
AUAATILLLAL S IFDINNSAS A LAAIY
LLazﬁﬂuﬂammLm'azqﬂﬂam%asummui’m
Jundn Feiidnegludszanil laun 1) Jag
AUNES 9 LU Iamed WNUURY uRuwu
nneU 2) lanvirudanene o wu Ady

& A o 6
Aneunsusamulnsiial alanlawiun way
3) dolan1zog1 1wy deluliuriagig 9
Wudu

=3 = a U Q( YV a

nsAnwISeuisuNadun nSveis ey
1 U Q‘ v Y3 U, {
WU NadunSNsSEuINouwAzvaaNsldae
HAuLAneAY o8 19ldsdAYNIatsn
Y] = & Y o a P

szau 0.01 Janulianasiuunduseusan
doaeninfeuieuiande wandliiiuil n1s
f1enennNI eIz Al LS e
dan1stews auls vensukasSeusmenuedld
Ptz FeN WL TLIY IR UTUna U NI
Wt Ussidiuauninndeuusuussunilalag
L3978y wagHunTEUILNIINUSEANEA N
lunaeduneu BnVaUUNADUAIINSLNE

U Q‘ v v
Ussiliumadugysnistsews Ndnun1snsiaeaey
AN mwRnzauneun1su LY aenndesiu
HAN1TITE09 W5 SAuylun wavw1nd
(2561) Nles1891931 A1t aRUSE AU LA
dssuinauauly viligseulasuaiug
ANV LN M BN IRINSELEURUNE YUY

[~ Y1 o W o a
"1]8L‘Vl‘u‘lﬂ’l’I‘U‘VI‘UTV]?I’]ﬂiy}‘llaﬂﬂ’]iuqmﬂiuiaﬂ



v A R | -~ a a
AudeUsranu iy YreiiuUseansan
TunsFews iewndeuszanysenaumenin
a = a  aee
el W@esUszneu anills NRsgeaIy
o Y Y a = o Q( a ydd’(
aula il SeuinadugromnanisiSeusavy
Anuflanelaveslsznsduaniugid
fofoLiaN13ANENeN 138INTVIUIVBIYUYY
i 9 a = 4 ad a o
aglusyaunnniiga e ndenndniini
aonarowuarlndlfssiuimusssu anudueg
Faaenadoaiiu Triandis (2007) Belaideuliin
Tausssuguvududadidglunisudnde
wenandderuanuarUssrInTwdl Aug
Tausssy dny A3usTIu InUHURveyNYY
wagdin1sandudinfiduuiungusuniainu
Fauusssuanmanuluey Aawrsauiun
Uszenaldlunisuindelvidenndesiuguyule

JoLaUDLUY
1. yuwuadIsinisuszurduiusiviau
TugugusiunsesRnstuguy 1wy lsusey
lasunsvegemdafeiduienisisous
fanan wielratursaunluldusslewinny
ANUINzaulsag1na
2. YUYUNTOMUIBNUALITDIAITHNTT
Wanndensseusiiiudu livelinseunauteya
a ' wa 2 I3 P
au 9 Tuyuu 1y Useinnnanthun esinnus
a A v 1% |
niideyayy Weliidunsmiusiuwazasiaunas
Seuivemuvuldegeiaios
3. Jamiangulsdiniusuiiunuedeu
o A av vo a v v Y]
aru1saundelasuainnisiveluldsiudu
wadiadu q lunisanenearnuilviugaula
MnAnwenuianyusu e i mala
wazdnnudnlalullenvesnsseuslangy

9. WaNNSSUNISINUAS 3(2):57-68
J. Agri. Prod.

4. Fawnangulsdinigusuinunuedeu
Auluguoy waglsaseuluyusy assuiu
W manansMIsewreteTIvy WinsiEeu3
a Y] I3 P a a
WedfuesAauiane 9 Mdugidygyives
guyy Inglddenisiseusuvulssandmiv
) a = = <
Jamsseuntsaeululsuteu Fwstiinnsuanils
Tienvulugusuldnsemindminensanug
vogury waviduuuimidduniseudng
GG PRGN

LONE1D19D9

TUg9A WINUNA. 2556. MsNAdBUUTLANSAN
ﬁaw’%asqﬂmsaau. Nsa1sAalInsAne
AEn$Ive 5(1): 1-19.

24598 aunad. 2535, Aoifienudaasumenns
(Rurindadi 2). To.oa. Wiupa 1814,
NTANNAI.

dgwn davsulu. 2554, nswauIuNSeY

Tovtad 1309 n1senoeRUsENEUNTS
srenmdmsutindnuiudii 2. Usnyayn
Anwmansumiuda avnnalulad
A3ANWYY, WIneduAauIns.

V3ena wardes. 2550. MsassdeaTied Seq
Insnssusndedarudinsuinisou
Fulszaufnudi 6. USayaninusine
AansumUudin @a113gnnalulad
ATANYT, UNINYIFLVBULAL.

dufiey Weawnnu. 2559, mhed 12 e
WBeRunnluaud wasunisinyas.
LONANTNNTABUYATIY NTIVBNTALETH
n1sinas. lsafiuiuminerdeglaie
5ITUEIIY, WUNUS.



@ 9. WARNSSUNSINUAS 3(2):57-68
J. Agri. Prod.

Us15oun @Satus. 2560. n1sWmunde  gemey lasuslaies. 2555. nanuasnguinis

Uszyrduiiusifielsiiinnisidous Wenadsaumans. suidemas, ngamme.
pitlygfesdudmiviisiusiiutiu  esdnisuimsdausuanug. 2561, unsiaun
F13 Jainfiwailan. Veridian E-Journal, Yioafu W, 2561-2565 B4ANNTUTING
Silpakorn University atduntulng a1 dIUAIUAAINS. @9UAN: BIANITUTIS
UYweAans dpuans wasAals 1003): dusuaniug. unasdeya http//Awww.
736-751. khuanru.go.th/files/com strategy/

W31 Fauylun warud udlide. 2561 2020-03_0bfef67c0872a85.pdf. (10
deUszaudualuguainvesygieny W8y 2563).
Tuituilmaunadioadiesunuiaun swne  Triandis, H.C. 2007. Culture and psychology.
wiue Jamdadeslud. nsansAsUnY In S. Kitayama & D. Cohen (Eds.),
USvird atuinenmansiazinalulad 10: Handbook of cultural psychology.
58-70. Guilford, New York.

du Wughida. 2553. mallan153den19

[V
v a

9] & ,a ¢ a a
Faaurans (UNASIN 2) wAbusfiuRs.

e, NFUNN.





